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By Prof. Oleg Manaev

Mass Communication Influence on a Person* 

1. Basic elements of mass communication

2. Factors of communicator

3. Factors of mass information

4. Factors of communication technologies

5. Factors of communicant

6. Factors of social context

7. Attitude as a complex psychological state

8. Internal factors of the attitude

9. External factors of the attitude

10. Interaction of internal and external factors of the attitude

11. Fixation of the attitude

12. Structure of speech

13. Pragmatic analysis of speech

14. Role of the conclusion in the communication impact

15. One-side and two-sides methods in the communication impact

16. Role of a sequent presentation in the communication impact

17. Combinative use of factors of sequence and novelty in the communication impact

18. Organization of the physical environment

19. Organization of the psychological environment

20. Emotional and intellectual organization of communication       

21. Effect and effectiveness of communication impact

22. Types of communication effects

23. Law of assimilative change of consciousness 

24. Law of contrast change of consciousness

25. Communication influence on moderate and extreme views

26. Law of accommodation of the attitude

27. Law of repudiation of the attitude

28. Trend of reactivity as a mechanism of protection of the communication impact

29. Trend of social support as a mechanism of protection of the communication impact

30. Influence of prestige

31. “Visiting card” effect

32. “Friendly man” effect

33. Influence of sympathy-antipathy of communicant to communicator

34. Influence of a stable attitude on the ability for mutual impact

35. Influence of communicant’s attitude to the proposed opinion on its attitude to communicator

36. Communication situation 1: communicant has a primary positive attitudes to communicator and the proposed opinion

37. Communication situation 2: communicant has a primary negative attitudes to communicator and the proposed opinion

38. Communication situation 3: communicant has a primary contrast attitudes to communicator and the proposed opinion

39. Conflict communication situation and ways of its resolution

40. Time factor in the communication impact: “sleeping effects”

41. Peculiarities of different media impact     

42. Imitation

43. Conformity

44. Influence of a referent group

45. “Caravan with orchestra” effect

46. “Minority resistance” effect

47. “Spiral of silence” effect

48. “Legalization” effect

49. “Two-step communication” effect

50. “Participatory” effect (group activity effect) 

* This course is provided for graduate students of the Department of Information & Communication in the Faculty of Philosophy & Social Sciences at the Belarusian State University. It consists of 36 teaching hours (two thirds of lectures and one third of seminars, writing essays or training research project). For the first time was introduced in 2000.
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