Syllabus

By Prof. Oleg Manaev

Sociology of Mass Communication*  

1. Sociology of mass communication as a social science

2. Moscow school of sociology of mass communication

3. St-Petersburg school of sociology of mass communication

4. Ural school of sociology of mass communication

5. Siberian school of sociology of mass communication

6. Georgian School of sociology of mass communication

7. Estonian school of sociology of mass communication

8. Belarusian school of sociology of mass communication

9. Mass communication research in the USA

10. Mass communication research in Western Europe

11. Working out a program for sociological research of mass communication (theoretical part)

12. Working out a program for sociological research of mass communication (methodological part)

13. Public opinion poll as a method of mass communication research

14. Interview as a method of mass communication research

15. Documentary analysis as a method of mass communication research

16. Observation, experiment and tests as methods of mass communication research

17. Processing of the results of mass communication research

18. Communicator as a subject of sociological research

19. Media audience as a subject of sociological research 

20. Mass information as a subject of sociological research

21. Information technologies as a subject of sociological research

22. Advertisement as a subject of mass communication research

23. Mass communication impact as a subject of sociological research

24. Effectiveness of mass communication as a subject of sociological research (according to Prof. Groushin’s conception)

25. Peculiarities of mass communication research in a transitional society

26. Media influence on a person as a subject of sociological research: characteristics of a process  

27. Media influence on a person as a subject of sociological research: characteristics of main factors  

28. “Vicious circle” in mass communication

29. Disagreeing audience: dysfunction or appropriateness of mass communication?

30. Alternative media in mass communication in a transitional society

31. Media in the political system of a transitional society

32. Mass media and elections

33. Media in the legal system of a transitional society

34. Media in the economic system of a transitional society  

35. Interaction of mass communication and public opinion

36. “Spiral of silence” in public opinion (according to Prof. Noel-Noiemann conception)

37. Alliance of mass media and think tanks in mass communication research

38. Alliance of mass media and think tanks in public opinion and policy impact

39. Cross-disciplinary approach in mass communication research

40. Prospects for mass communication research.

* This course is provided for graduate students of the Department of Information & Communication and the Department of Sociology in the Faculty of Philosophy & Social Sciences at the Belarusian State University. It consists of 36 teaching hours (two thirds of lectures and one third of seminars, writing essays or training research project). For the first time was introduced in 1992.
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