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JEM 512







Spring 2009
Mass Media Research Methods

Course Information

Meeting:  
W: 5:45-8:35 pm, Com 317


Professor:
Dr. Oleg Manaev



329 Comm. Bldg.


Ph: (865) 974-1358
E-mail: omanaev@utk.edu
Off. Hrs: MTTR 2.00-5.00 pm
Course Description & Goals 

This course will be a course in the theory and practice of developing, conducting, analyzing, and evaluating research in mass communication and mass media. The principle goal of the course is to have students develop the ability to design, conduct, and analyze research, as well as to use research results in media practice and evaluate research done by others.

The specific range and scope of methods covered will depend somewhat on student backgrounds and interests. All theoretical and methodological knowledge are strongly supported by variety of examples of research projects and implementations of their results in media practice in the US and Belarus.  
Course Outline

There will be three main types of graded assignments for this class: 
· Mini-Projects:  These will be a series of four short assignments designed to give students experience with certain types of methods and their use.

· Main Project:  Students will develop a set of research questions and hypotheses, design, conduct a research project, and make in-class presentation. Topics must be relevant to the general direction of the course, and topics and research questions must be approved by the professor. Undergraduate students may choose to work in pairs.

· Attendance/Discussion – attendance will be important for this class, as will class participation.

Required Textbooks
Wimmer & Dominick.  Mass Media Research: An Introduction. Thompson Wadsworth, 2006 (this is a major book for students!)
Adler & Clark. How it’s done. An Introduction to Social Research. Wadsworth, 1999

Other Readings

Gawiser & Witt. A Journalistic Guide to Public Opinion Polls. Prager, 1994. 

Shuhua Zhou & WM. David Sloan. Research Methods in Communication. Vision Press, 2009 

A number of notes, articles, and case studies that will be posted on blackboard. A selection of academic journal articles and book chapters will be also be placed on Hodges online reserve for you to access. 
Grading: Grades will be based on the following:










POINTS
%

Class Participation (including assignments discussions):

45

  15%

Four methods use (pilot) papers (30 points each):


120

  40%

Research Term Paper:






105
              35%


Paper Presentation:






30

  10%
TOTAL





          
 
300

100%

General Requirements and Notices:

· The only place grades will be posted will be the official course website. 

· All materials to be turned in for this class must be typed, or computer printed. They should be double-spaced, with normal font sizes and margins, and secured with a staple.  Basically, make it easy to handle and read.

· Papers and longer assignments will be accepted online, as attachments in either Microsoft Word or RTF formats.  If you do submit online, make sure you get a confirmation of receipt.  The instructor assumes no responsibility for papers lost in transit (online or otherwise). 

· No extensions on the main report will be given. Students with extremely valid excuses may be given an opportunity to make up tests and other assignments. The instructor is the final arbiter of excuses and their acceptability. You must contact the professor as soon as you are aware of any problems or conflicts. 

· While students are encouraged to study and work together, it is also expected that all work turned in will be original and individual-- plagiarism will not be tolerated and will result in a score of 0 on the plagiarized work and/or notification of appropriate authorities. If you still have any doubts as to what plagiarism is, consult your various handbooks and guides, or ask the instructor. 

· The instructor is willing to work with students with special needs, and make any necessary special arrangements possible to facilitate their learning experience in this class. However, those individuals will need to consult with the instructor about their needs as soon as possible. 

· The instructor reserves the right to modify the course schedule and requirements. Any changes will be announced during class meetings and on the official class website (under announcements).

Class and reading schedule 

(Note:  The following schedule is subject to change)

Week 1 (01/07)
Introduction to the course. The Uses of Social Research
Readings: Wimmer & Dominick, pp. 2-42
Adler & Clark, pp. 1-15 
Week 2 (01/14)
Theory and Research
Readings: Wimmer & Dominick, pp. 43-50

Adler & Clark, pp. 17-30 
Week 3 (21/01)
Research Ethics
Readings: Wimmer & Dominick, pp. 66-86 
Adler & Clark, pp. 59-84 
Week 4 (28/01)
Sampling
Readings: Wimmer & Dominick, pp. 87-11 
Adler & Clark, pp. 86-117 
Week 5 (04/02)          
Measurement
Readings: Wimmer & Dominick, pp. 50-65
Adler & Clark, pp. 119-146 
Week 6 (11/02)
Case Studies 
Readings: Wimmer & Dominick, pp. 112-148

Week 7 (18/02)
Surveys

Readings: Wimmer & Dominick, pp. 178-210 

Adler & Clark, pp. 202-232 
Week 8 (25/02)
Experimental Research
Readings: Wimmer & Dominick, pp. 230-254 
Adler & Clark, pp. 174-200 
Week 9 (04/03)
Qualitative Interviews
Readings: Adler & Clark, pp. 233-270 
Week 10 (11/03)
Observation Techniques
Readings: Adler & Clark, pp. 271-304 

Week 18/03

Spring break – no classes

Week 11 (25/03)
Content Analysis
Readings: Wimmer & Dominick, pp. 149-177 
Week 12 (01/04)
Evaluation Research
Readings: Adler & Clark, pp. 355-392 
Week 13 (08/04)
Data Analysis and its Using in Media
Readings: Wimmer & Dominick, pp. 255-318 
Weeks 14-15
(15/04-22/04)

Presentations of Research Term Papers
Week 16 (29/04)
Final exam: 7.15pm-9:15pm  
