INTERNATIONAL COMMUNICATION 

JEM 494 Special Topics – Fall 2008 

MWF 10:10 – 11:00 Com. Bldg. 309

__________________________________________________________________________________________
Professor: Dr. Oleg Manaev


Office Phone: 974-1358

E-mail: omanaev@utk.edu



Office hours: MWF 11:00 a.m. – 12:00 p.m.

Office: Communication Bldg. 329

__________________________________________________________________________________________

COURSE DESCRIPTION


This course is a guide into the word’s mass media systems and into the major issues surroundings these systems. The course aims to acquaint students with the roles mass media play in international communication and in the socio-political, diplomatic, and cultural realm of the mass communication system of other countries. 

COURSE ORGANIZATION

This course is divided in 2 sections. 

1. The course begins with an overview of the global media marketplace. First, this section provides students with a broad overview of the global media from different perspectives: Internet, TV, radio, magazines, agencies, etc.  Second, this section is devoted to understanding media systems and their broad classification at the international and national level. Special attention will be given to understanding the influences of culture on media systems in different countries. 

2. The second part of the course will be devoted to case studies of media systems in different countries in Western and Eastern Europe, Middle East, Africa, Asia and Pacific, Australasia, Latin America, and North America. Special attention will be paid to different political structures, as well as different social and political cultures as we explore the nature of international communication and its relationships to governments. Types of issues that will be addressed include the effects of global media on the national media, political regimes, economy, media history, sports, audiences, etc. 

COURSE OBJECTIVES

1. This course will help you gain a better appreciation of the variety of media systems throughout the world and will allow you to engage in comparative assessment of media systems from different countries; 

2. This course will provide you with an opportunity to enhance your research and analysis skills by producing an assessment study of the media system in one country (of your choice). 

REQUIRED TEXTBOOK
Arnold S. de Beer and John C. Merril, Global Journalism. Topical Issues and Media Systems. Allyn and Bacon, 4th Edition, 2004 (this is a major book for students!)
OTHER READINGS

Robert McKenzie, Comparing Media from Around the World, Allyn & Bacon, 2005
Daya Kishan Thussu, International Communication: Continuity and Change. A Hodder Arnold Publication, 2006.
Art Silverblatt, Nikolai Zlobin, International Communications. Hardcover, 2004.
Danial Hallin and Paolo Mancini. Comparing Media Systems. Three Modesl of Media and Politics. Cambridge University Press, 2004.

A number of notes, articles, and case studies that will be posted on blackboard.

CLASS EVALUATION

Participation in class and attendance

10 points

Quizzes (2, each worth 5 points)


10 points

Midterm




25 points

Final exam




25 points

Country Report




30 points (includes: 25 points the written report








   
        5 points the oral presentation)

A=90-100; B+=85-89; B=80-84; C+=75-79; C=70-74; D=60-69; F=0-59.

The exams will consist of multiple-choice, short answer, and true/false questions. Questions on the exams and quizzes will come from the readings, notes, and lectures. There is no extra credit. There will be no make-up exams for quizzes. 

GENERAL POLICIES

ATTENDANCE

Students will be required to attend class. Attendance will be taken each class period. If a student earns more than four absences, her/his participation grade will be lowered. In addition, because the class lectures will go beyond the textbook, students are strongly urged to attend classes. 
BEHAVIOR

You must be on time, and attendance and timely work submissions are very important. Cell phones and pagers must be silenced for class and may not be used. In general, disruptive behavior - conversations, reading a newspaper or texts for other classes - will not be tolerated.

ACADEMIC INTEGRITY

Any form of plagiarism, cheating or other kind of academic dishonesty is prohibited and will result in the immediate failure of this course and other actions that may be taken at the university level. 
STUDENTS WITH DISABILITIES

Any student in this course who has a disability that requires accommodation should contact the Office of Disability Services (974-6078) to discuss their specific needs.

CLASS AND READING SCHEDULE
I.  GLOBAL MEDIA:  OVERVIEW
Week 1       August 20 

Introduction


      August 22 

Introduction to international communication





Readings: Silverblatt & Zlobin p. 5-7, 13






  McKenzie p. 1-4, 14-18

Week 2
      August 25 

The historical context of international communication

The global communication infrastructure

      August 27

Major players




Readings: Daya Kishan Thussu p. 98-112


      August 29 

The privatization of telecommunication





Readings: Daya Kishan Thussu p. 26-27, 66-67




 
  Case study for Murdoch’s media Daya Kishan Thussu p. 86-92

Week 3      September 1

Labor day – No class


     September 3

News Agencies







Readings: deBeer & Merrill p. 35-48 






  Daya Kishan Thussu p. 9-10 and p. 130-132






  Case Study for Reuters Daya Kishan Thussu p. 10-12

                   September 5

The Internet




Readings: The on-line media Daya Kishan Thussu p.217-219






  Case study The globalization of global communication D.K.T. p. 214-217



International print media




Readings: Daya Kishan Thussu p. 123-126, 169-171
Week 3      September 8

International radio




Readings: Daya Kishan Thussu p. 14-16, 23-24, 138-141






   Case study Radio Free Europe Daya Kishan Thussu p. 19-22


      September 10
International TV




Readings: Daya Kishan Thussu p. 133-135, 113-115






   Case Study CNN Daya Kishan Thussu p. 135-139






   Case study ESPN Daya Kishan Thussu p. 115-118


      September 12
Regionalization of pop music





Readings: Daya Kishan Thussu p. 172-174





   Case study MTV Daya Kishan Thussu p. 149-152

Week 4
      September 15
Quiz # 1


      September 17
Global media-local audiences




Readings: International audiences, Silverblatt & Zlobin p. 39-45





   Internet audiences McKenzie p. 329-331


      September 19
Readings: Case study ZEE TV and hybrid television D.K.T. p. 174-179 


  



   Case study McKenzie p. 331-356

Approaches to theorizing international communication

Week 5
      September 22 
Media systems





Readings: Media systems McKenzie p. 32-40 





    The influences of culture on media systems – Hofstede 

      September 24
Readings: Media systems: Philosophies for media systems McKenzie p. 





   71-87 





   An analysis of media systems: Silverblatt & Zlobin p. 137-148


      September 26
Readings: Hallin and Mancini 
Week 6
      September 29
Readings: Hallin and Mancini         


      October 1

Readings: Ownership patterns Silverblatt & Zlobin p. 21-39




    

  McKenzie p. 118-125  






  Case studies McKenzie p. 125-136


      October 3

Review for midterm exam
Week 7
      October 6

Midterm exam


      October 8

To be announced 


      October 10

Fall break – no classes 

II. MEDIA FROM AROUND THE WORLD

Week 8
      October 13

Transitional countries in the former Soviet Block





Readings: Media in the Newly Independent States, Beer & Merrill, pp. 224-253

      October 15

Transitional countries in the former Soviet Block




Readings: Media in the Newly Independent States, Beer & Merrill, pp. 224-253


      October 17

Media Systems in Eastern Europe 




Readings: Media in Eastern Europe, Beer & Merrill, pp. 212-224

Week 9
      October 20

Media Systems in Eastern Europe 




Guest speaker: Dr. Peter Gross, Director of Journalism and Electronic Media 



Readings: Media in Eastern Europe, Beer & Merrill, pp. 212-224


      October 22

Media Systems in Western Europe




Readings: Media in Western Europe, Beer & Merrill, pp. 181-210


      October 24

Media Systems in Western Europe




Readings: Media in Western Europe, Beer & Merrill, pp. 181-210
Week 10    October 27

Media Systems in Middle East 




Readings: Beer & Merrill, pp. 257-298






  Case study Al-Jazeera Daya Kishan Thussu p. 190-192
                   October 29
  Media Systems in Middle East Guest Speaker



  Guest Speaker: Dr. Sam Swan, Professor and Director, Internationalization 



  and Outreach


      October 31

Media Systems in Africa




Readings: Beer & Merrill, pp. 299-341
Week 11     November 3

Quiz # 2




Media Systems in Asia 





Readings: Beer & Merrill, pp. 342-397


      November 5

Media Systems in Asia 





Readings: China – Daya Kishan Thussu p. 193-195






    India – Case study The other Hollywood – the Indian film 





    industry Daya Kishan Thussu p. 200-206


      November 7

Media Systems in Australia




Readings: Beer & Merrill, pp. 399-408
Week 12     November10
Media systems in Latin America





Readings: Beer & Merrill, pp. 409-426






    Case study: The trans-nationalization of telenovelas D.K.T. 





    p. 196-199






      November 12 
Media Systems in North America




Readings: Beer & Merrill, pp. 430-458






    Case study: The global war on terrorism D.K.T. p. 231-234

     November 14    
Oral Presentations
Week 13    November17

Oral Presentations

     November 19
Oral Presentations

     November 21
Oral Presentations
Week 14    November 24
Oral presentations




Review for final exam



      December 5
Country report due





Final exam: 10:15am-12:15pm  
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